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Welcome & Introductions

Erin Duggan, Public Relations Director
Sarasota Convention & Visitors Bureau
Erin McKeon, Senior Account Executive
MMG Mardiks
Dave Heinzinger, New Media Specialist
MMG Mardiks



Public Relations
Basics

= Press Release

- Inverted Pyramid
= Pitching

- Long Lead vs Short Lead

- Target Markets (Florida (& Drive Distance), NY,
Mass, Ohio, New England, Mid-West, ...

= Optimization

-Tools: PR Web, Presshbhrief, etc...



Activities of SCVB PR Department

Reactive & Proactive PR
- Media Missions
- Media Receptions

- MMG Mardiks / Gosh PR
Visitor Guide

- 100,000 plus copies distributed outside Sarasota County

- Engaging Editorial Content
Monthly E-newsletters

- Partner (1500 plus Sarasota County Area “friends”)

- Consumer (50,000 plus subscribers)
New Product Development

- Savor Sarasota Restaurant Week
- 30 Days of Discovery

- Urban Trails (Circus Heritage Brochure / Architecture Brochure)
Promotions

- Radio, Magazine, Television
- Beyond...(Exp: Duma Key)



How Can YOU Work With The SCVB PR Department?

" Press Trips (Group & Individual)

» “Packages” and/or “Deals” for inclusion in Round Up Releases

Send your releases and

Information into the SCVB!
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http://www.facebook.com/photo.php?pid=1126303&id=42949079033

Working With A Travel Writer

-Freelancers vs. On Staff

-Freelancers have the flexibility to accept ‘comp’s’ and can usually generate
multiple stories.

-Wants / Needs

-Treated like a “VIP” while understanding the experience the normal traveler
would receive.

-Positive Conversations / Appropriate Topics



Tools We Use: Social Media News Bureau

= Social Bookmarking r.' r

= Social Networks

= Microblogs
» Video Sharing

» Photo Sharing YouliTE:
» Blogger Relations
= RSS — Distribution, Monitoring flickr
= Search Engine Optimization (SEO) G
1O JS[Q



Questions & Answers
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